EBS Syllabus
Framework

Basic Marketing
& Customer
Relations

Syllabus Aims

The syllabus aims to provide students with
the opportunity to develop foundational
business knowledge, employability skills

and values that are transferable over — ‘
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) + Applications of concepts + Integrity and Responsibility
Understandmg « Gather, Select, Interpret, Analyse, + Respect and Social Awareness
+ Basic Business Activities S v:a{uate i L ‘ Ente_r{Jrising Mindset
. Basic Marketing + Critical and Innovative Thinking + Resilience
+ Self-management * Passion in Lifelong Learning

* Basic Customer Relations .
+ Communications

* Harness technologies



https://tinyurl.com/NTEBS7066
https://www.moe.gov.sg/coursefinder?journey=ITE
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